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INTRODUCTION

This report was compiled on the basis of a survey conducted among target group repre-
sentatives (TGRs) from Latvia and Estonia in the frames of “ActiveMoms” project. Objec-
tive of the survey is to aggregate and analyze information on experiences, needs, diffi-
culties, problems, perceptions and beliefs of TGRs that lead to social exclusion, as well as
study opportunities that could facilitate their integration into the society.

METHODOLOGY OF THE STUDY

The study consisting of the following steps was carried
out during report preparation:

+ Questionnaire development;

« Attraction of target group representatives and filling
out questionnaires;

» Processing of opinions and data collected during
interviews;

+ Development of conclusions.

The questionnaire consists of 30 questions divided into
4 sections:

« Personal data;

* Employment (hired work);

* Entrepreneurship (own business);
* Additional information.

The questionnaire is presented in Annex 1 of the docu-
ment.

Various question types are included in the questionnaire:

* Multiple choice questions (single answer possible, sev-
eral answer options possible, matrix);

* Semi-closed questions (answer option “Other” is
available);

 Open-ended questions.

The questionnaire was developed in English and Rus-
sian languages according to specific characteristics of
the target audience and designed in an attractive and
comprehensive way, which allowed both for “face-to-
face” interviewing and e-interviewing.

Collection of data was carried out during October —
November 2019.

[

The questionnaire was mainly filled in in an electronic
format. Information about it was disseminated in social
media and by email. Less than 10% of respondents filled
out the paper-based questionnaire.

In order to attract TGRs to the survey, the following
channels were used: NGOs dealing with young mothers’
problems, social departments of municipalities, kinder-
gartens, vocational schools, schools (in case of a second
child), as well as social groups and personal contacts.

TTK University of Applied Sciences defined social de-
partments of municipalities and staff’s personal contacts
as the most effective methods to reach TGRs and collect
the data. At the same time, Latvia University of Life
Sciences and Technologies considered specialized and
thematic social groups an excellent option to interact
with young mothers. The best examples were Mamin
Klub (Moms’ club, https://maminklub.lv) and Social
club Mamkafe (www.facebook.com/Mamkafe/).

Information on the survey sample is reflected in Table 1.

Country i:::rT/:Z?l:;:s ::I?;:’r Difference, %
Latvia 72 50 +44,0
Estonia 56 50 +11,2
Total 128 100 +28,0

Table 1. Sample size in Latvia and Estonia

The total number of respondents exceeded the planned
level by 28%, which is mainly due to a more active par-
ticipation of Latvian TGRs in the survey (+44%).

During data processing and report compilation, an ap-
proach combining qualitative and quantitative analyses
was used.
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DATA PROCESSING
AND ANALYSIS

1. PLACE OF RESIDENCE

In Latvia, 86% of respondents named Riga and Riga
region — areas with a significant concentration of Rus-
sian-speaking minorities in the country — as their place
of residence. 8% of respondents come from Zemgale
and 6% — from other Latvian regions. According to
data obtained in Estonia, 46% of respondents live in
Kirde-Eesti region and 54% — in other regions.

4, 6%

M Riga, Riga district
B Zemgale
B Other regions

62, 86%

Diagram 1.1. Latvian respondents:
place of residence (value, percentage)

2. AGE GROUP

More than half of all respondents — 55% — belong to
the age group 31-40. (29% of Latvian respondents are
31-35 years old and 25% are 36-40. In Estonia, 28% of
respondents are 31-35 years old and 27% — 36-40 years
old.) 17% of all respondents are above 40 years old;
however, this relatively high figure is reached mostly

4,5%
17, 24%
12,17%

= 22-25
= 26-30
= 31-35

36-40
= Above 40

18, 25% 21,29%

Diagram 2.1. Latvian respondents:
division by age groups (value, percentage)

In Latvia, 86% of respondents named
Riga and Riga region — areas with a
significant concentration of Russian-
speaking minorities in the country —
as their place of residence.

= Kirde-Eesti

u Other regions

26, 46%

30, 54%

Diagram 1.2. Estonian respondents:
place of residence (value, percentage)

due to Latvian respondents. Almost % of Latvian moth-
ers — 24% — are older than 40. In Estonia, this indicator
is significantly lower — 9%. In contrast, 16% of Estonian
respondents are 22-25 years old, while in Latvia their
share is only 5%. There are no respondents aged 21 and
younger in both countries.

5,9% =22-25
= 26-30
=31-35

36-40

15, 27% = Above 40

11, 20%

16, 28%

Diagram 2.2. Estonian respondents:
division by age groups (value, percentage)
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Diagram 2.3. Age of respondents
compared by country (percentage)

3. NATIVE LANGUAGE

As many as 92% of Latvian respondents named Russian
as their native language. The remaining 8% were divid-
ed among Latvian (4%), Ukrainian (3%) and Belarusian
(1%) languages.

1,1%

2,3% 3, 4%

m Latvian
= Russian
u Ukrainian

= Belarusian

66, 92%

Diagram 3.1. Latvian respondents:
native language (value, percentage)

The results in Estonia are quite different: 64% speak
Russian as their native language, 20% — Estonian, 3% —
Ukrainian and 2% — Polish. 11% of Estonian respondents
speak other languages: Albanian, Arabic and Erzya.

6,11%

1, 2% 11, 20%
2,3%

\ = Estonian
= Russian
= Ukrainian
= Polish
= Other

36, 64%

Diagram 3.2. Estonian respondents:
native language (value, percentage)

As many as 92% of Latvian respondents named Russian as
their native language. The remaining 8% were divided among
Latvian (4%), Ukrainian (3%) and Belarusian (1%) languages.
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4. EDUCATION

Out of total number of respondents, more than a half of
mothers hold a Bachelor’s degree or higher (specifically,
30% of respondents have a Bachelor’s degree, 22% —
Master’s degree, 2% — Doctorate/PhD degree).

3,20 2% 2,2%

L
23,18%
28, 22%
18, 14%
39, 30% 13, 10%
, 30%

Diagram 4.1. Education level of Latvian and Estonian
respondents presented jointly (value, percentage)
1, 1%
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= Higher (Bachelor’s degree)

» Higher (Master’s degree)
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u Other
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™
19, 26% ‘

7,10%
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® Incomplete secondary
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Incomplete higher

u Higher (Bachelor’s degree)

u Higher (Master’s degree)

m Doctorate/PhD degree

u Other

28, 39%

Diagram 4.2. Latvian respondents:
education level (value, percentage)

In contrast, 43% of Estonian respondents have general
secondary or secondary vocational education, which
can be compared to an almost twice as lower indicator
in Latvia — 24%. Only 2% of all respondents did not
complete secondary education.

5. NUMBER OF CHILDREN

Among Latvian respondents, it is more common to have
one child (39% of mothers stated so), while more than a
half of Estonian respondents — 54% — have two children.
However, when it comes to having three or more chil-
dren, the Latvian indicator slightly exceeds the Estonian
one: 28% against 23%.

At the same time, certain differences between countries
can be observed: while as many as 65% of Latvian
respondents qualified either for a Bachelor’s or Master’s
degrees, higher education was completed by 36% of
Estonian respondents.

Certain differences between countries
can be observed: while as many

as 65% of Latvian respondents
qualified either for a Bachelor’s or
Master’s degrees, higher education
was completed by 36% of Estonian
respondents.

1,2%

2,3%
\

9, 16%

m Incomplete secondary

16, 29%

m Secondary

= Secondary vocational
Incomplete higher

= Higher (Bachelor’'s degree)

11, 20% m Higher (Master’s degree)

m Doctorate/PhD degree

m Other
8, 14%

9, 16%

Diagram 4.3. Estonian respondents:
education level (value, percentage)
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39%

I 23%
One

Diagram 5.1. Number of children in respondents’ families
compared by country (percentage)
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6. ARE YOU CURRENTLY ON AN
OFFICIAL MATERNITY LEAVE?

Only 1/3 or 32% of all respondents stated that they are
currently on an official maternity leave. The remaining
68% answered “No” to the question, which means that
mothers still stay at home, but do not receive parental
financial support from the government.

Only 1/3 or 32% of all respondents
stated that they are currently on an
official maternity leave.

= Yes

= No

Diagram 6.1. Latvian and Estonian respondents
together: official maternity leave (percentage)

7. 1F NO, WHEN DID YOUR LAST

OFFICIAL MATERNITY LEAVE END?

According to consolidated data on two countries, there
is an almost even division among time frames mothers
spend at home with their children after an official ma-
ternity leave. The percentage ranges from 23% to 27%
for the following periods: less than a year ago, 1-2 years
ago, 3-4 years ago and 5 and more years ago.

20, 23%
23, 26%

= Less than a year ago
u 1-2 years ago
= 3-4 years ago

5 and more years ago

23,27%
21, 24%

Diagram 7.1. Latvian and Estonian respondents togeth-
er: number of years spent at home after the end of an
official maternity leave (value, percentage)

Figures are similar in Latvia and Estonia: 29% of Latvi-
an respondents and 36% of Estonian respondents are on
a paid leave after childbirth, 71% of Latvian respondents
and 64% of Estonian respondents are not.

80%
71%

70% 64%

60%
50%
40% 36%
29%

30%
20%
10%

0%

Yes No

M Latvia m Estonia

Diagram 6.2. Respondents on an official maternity
leave compared by country (percentage)

However, a comparative analysis of both countries
shows that there are drastic changes between Latvia and
Estonia. It can be observed that Estonian respondents
tend to stay at home with children longer than Latvian
ones. For 33% of Estonian mothers the paid leave ended
3-4 years ago and for other 33% — 5 and more years
ago, which can be compared to Latvian figures: 18%
and 22%, respectively. For 60% of Latvian respondents
an official maternity leave ended quite recently: either
less than a year ago or 1-2 years ago. The percentage is
nearly twice as lower in Estonia — 34%.

It can be observed that Estonian
respondents tend to stay at home with
children longer than Latvian ones.
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Diagram 7.2. Number of years spent at home after the
end of an official maternity leave compared by country
(percentage)

8. WHAT WERE YOU DOING BEFORE
GOING ON A PREGNANCY LEAVE?
(several answers are possible)

The majority of respondents — 79% in Latvia and 70%
in Estonia — stated that they used to be hired employ-
ees before going on a pregnancy leave. Running own
business was much less popular in both countries: 14%
of respondents in Latvia used to be entrepreneurs and as
little as 4% performed the same role in Estonia.

90%
80%

79%
o 70%
70%
60%
50%
40%
30%
20% 13% 14% 14%
10% 8-% . 2% % .
0% - —_—

| was studying | was a hired I wasrunninga | wasneither working
employee business nor studying

M Latvia M Estonia

Diagram 8.1. Occupation of respondents before a preg-
nancy leave compared by country (percentage)

9. WHAT CURRENTLY PREVENTS YOU
FROM RETURNING TO THE LABOUR
MARKET? (maximum 3 answers)

According to consolidated data on two countries, a
desire to spend more time with family is a reason No. 1
why Latvian and Estonian mothers choose not to return
to the labour market. It was mentioned by 31% of re-
spondents (33% in Latvia and 29% in Estonia). Reason
No.2 is an increase in domestic duties after childbirth,
which was selected by 28% of respondents, based on
consolidated data.

In Latvia, only one mother testified she had not had any
occupation before giving birth to a child, while in Esto-
nia the percentage reached 14%. 8% of Latvian respond-
ents and 13% of Estonian respondents stated that they
had been students.

‘The majorily of respondents — 79% in
Latvia and 70% in Estonia — stated
that they used to be hired employees
before going on a pregnancy leave.

However, this factor is mentioned much more often in
Latvia than in Estonia: 36% of Latvian respondents con-
sider it an obstacle to going back to work, as compared
to twice as lower figure in Estonia — 18%.
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Diagram 9.1. Latvian and Estonian respondents together: reasons for not going
back to work (percentage)

22% of respondents, who wish to change a workplace, suffer from a lack of suita-
ble job offers on the market (26% in Latvia and 16% in Estonia).

5%

Sense of guilt caused by stereotypes in society m
Lack of suitable job offers on the market (in case you change a m
workplace) 26%

11%

°\'|

New requirements to specialists at the last workplace 8

Fear that a professional qualification has been lost 11%

22%

13%

| do not plan on working: | enjoy being a housewife 0%

Desire to spend more time with family 29%

33%

Increase in domestic duties after childbirth 18%

36%

Nothing 2%

|

13%

Other 11%

15%
0% 5% 10%  15% 20% 25% 30% 35% 40%

W Estonia M Latvia
Diagram 9.2. Reasons for not going back to work compared by country (percentage)
Every fifth Latvian respondent (22%) is concerned with a loss of a professional

qualification during a maternity leave. This fear is not so widespread in Estonia:
only every tenth respondent (11%) considers it as a barrier to a labour market.
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New requirements, which were possibly imposed on em-
ployees at the last workplace while a mother was at home,
are generally not regarded as an obstacle to returning to

a labour market. This criterion was mentioned by 8% of
Latvian respondents and 11% of Estonian respondents.

Stereotypes in society have a low influence on stay-
at-home mothers both in Latvia and Estonia. Only 1%
of Latvian respondents and 5% of Estonian respond-
ents testified that they suffer from a sense of guilt
caused by prejudices regarding a woman’s role in
society.

13% of Estonian respondents stated that they do not
plan to work, as they enjoy being a housewife.

No one among Latvian respondents selected this an-
swer option.

13% of Latvian respondents stated that they do not see
any obstacles for being on the labour market. Estoni-
an respondents were less optimistic: only 2% of them
believed this way.

10. WHAT, IN THE FIRST INSTANCE,
COULD HELP YOU RETURN TO THE
LABOUR MARKET?

(maximum 2 answers)

According to the consolidated data on two countries,
flexible work schedule is regarded by mothers with
pre-school-age children as the most important factor that

could help them return to the labour market. More than
half of respondents — 59% — mention it in their answers.

13% of all respondents (15% in Latvia and 11% in Es-
tonia) selected other options, such as queues for a place
in kindergartens, frequent illnesses of a child or his/her
disability, retraining for another job, inability to find a
suitable work schedule, unwillingness of employers to
hire mothers with small children and desire to create and
develop own business.

13% of Estonian respondents stated
that they do not plan to work, as
they enjoy being a housewife. No one
among Latvian respondents selected
this answer option.

While being the most essential precondition for success-
ful employment in both countries, the percentage of its
supporters differs in Latvia and Estonia: 68% and 48%,
respectively.

Acquisition of a new profession ||| | | |} I 23%

Support from management and colleagues - 16%

Flexible work schedule || NNNNNDNNIIDID %

Possibilities of distance working || |}  JNN I 3%

Regular help with d tic duties f
egular help with domestic duties from _ 3%

relatives
other [ 6%

0% 20%

40% 60% 80%

Diagram 10.1. Latvian and Estonian respondents together:
preconditions for returning to the labour market (percentage)
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The second factor that is mentioned by 43% of respond-
ents is possibilities of distance working. However, such
a high value is reached mostly due to Latvian respond-
ents: 57% of them believe that distance working would
facilitate their participation in the labour market, while
only 25% in Estonia think so.

Almost every third respondent — 28% — considers acqui-
sition of a new profession as a trigger for their further
employment (29% in Latvia and 27% in Estonia).

Acquisition of a new profession
Support from management and colleagues
Flexible work schedule

Possibilities of distance working

Regular help with domestic duties from
relatives

i
-7

0%

Other

10%

M Estonia M Latvia

20%

—
15%
68%

25%

23%
22%

30%

Almost every third respondent —
28% — considers acquisition of a
new profession as a trigger for their
further employment (29% in Latvia
and 27% in Estonia).

7%
29%

57%

40% 50% 60% 70% 80%

Diagram 10.2. Preconditions for returning to the labour market compared by country

(percentage)

Less emphasis is placed on regular help with domestic
duties from relatives: 23% of respondents define it as
crucial. The percentage is almost the same in Latvia and
Estonia: 22% and 23%, respectively.

11. WHAT KNOWLEDGE AND
SKILLS DO YOU LACK TO PARTIC-
IPATE IN THE LABOUR MARKET?
(maximum 3 answers)

Only 4% of respondents (6% in Latvia and 2% in Esto-
nia) believe that they have all necessary knowledge and
skills to participate in the labour market. Most frequent-
ly, stay-at-home mothers lack knowledge of foreign
languages. Every second Latvian respondent — 53%

— and every third Estonian respondent — 32% — say so.
Next, unemployed mothers have problems with a state
language: either Latvian or Estonian, which was testified
by 27% of respondents. However, the situation appears
to be much more favourable in Estonia than in Latvia.
While as many as 36% of Latvian respondents indicate
that their knowledge of the state language is insufficient,
only 14% of Estonian respondents mention it.

The least popular factor is support from management
and colleagues: it is mentioned only by 16% of respon-
dents (15% in Latvia and 18% in Estonia).

Most frequently, stay-at-home
mothers lack knowledge of foreign
languages. Every second Latvian
respondent — 53% — and every third
Estonian respondent — 32% — say so.
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Diagram 11.1. Latvian and Estonian respondents together: lack of knowledge and skills

necessary to participate in the labour market (percentage)

According to consolidated data on two countries, every fifth respondent — 20% — states that
she has insufficient computer literacy, communication skills and ability to work within tight
deadlines. Differences between Latvia and Estonia are insignificant and do not exceed 6%.

Enough knowledge and skills H% 6%

Ability to work within tight deadlines m 23%
Ability to work in a stressful environment ﬂ 22%
Ability to work in a team m 13%
Time management skills _ 1]5‘%?
Communication skills _1920%%
Knowledge of foreign languages 2% 53%
Knowledge of state language (Latvian/ Estonian) “ 36%
Computer literacy _1920%%
Other m 7%
0% 10% 20% 30% 40% 50% 60%

m Estonia m Latvia

Diagram 11.2. Lack of knowledge and skills necessary to participate in the labour market
by country (percentage)

18% of respondents state that they have inadequate ability to work in a stressful environ-
ment. At the same time, it is observed that Latvian mothers are more sensitive to stress than
Estonian ones. 22% of Latvian respondents indicate that they have insufficient stress man-
agement skills as compared to only 13% of Estonian respondents.

Generally, respondents in both countries consider that they have good time management
skills and excellent abilities to work in a team.

11
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12. HAVE YOU COME ACROSS
EMPLOYERS” UNWILLINGNESS
TO HIRE WOMEN WITH SMALL
CHILDREN?

Consolidated data on two countries demonstrates that a
discriminatory behaviour of employers towards women
with small children is still existent and is often come
across. As many as 60% of respondents faced employers’
unwillingness to hire them, either in an explicit (28%) or
implicit (32%) way.

36, 28%

51, 40% m Yes, it was expressed in
a straightforward way.

= Yes, it was implicitly
said.

= No

41, 32%

Diagram 12.1. Latvian and Estonian respondents together:
employers’ unwillingness to hire women with small children
(value, percentage)

Cross-country analysis shows that Latvian mothers
suffer from discrimination less frequently than Estonian
ones. 45% of Latvian respondents state that they never
dealt with employers’ reluctance to hire them due to
their domestic status, as compared to 32% of Estonian
respondents.

Discriminatory behaviour of
employers towards women with small
children is still existent and is often
come across.

Yes, it was expressed in a 34%
straightforward way 24%

) . ) 34%

Yes, it was implicitly said
31%
32%
No
45%

0% 10% 20% 30% 40% 50%

M Estonia M Latvia

Diagram 12.2. Employers’ unwillingness to hire women
with small children by country (percentage)
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13. WHAT INFORMATION DO YOU
NEED TO MAKE A DECISION ON
GOING BACK TO WORK?

In order to join the labour market, a significant number
of survey participants consider changing an occupa-
tion. Every third respondent — 32% — needs additional
information on how to obtain a new profession that

is currently in high demand. Data shows that several
mothers do not have a complete and clear vision on

I'have all necessary information |G 257

Where to apply for a psychological support [N 5%

Which methods and techniques allow enhancing
knowledge of foreign languages
How to find effective courses of Latvian/Estonian
language
How to obtain a new profession that is currently in
high demand
Which benefits/perks are available to women who
go back to work after a maternity leave

how to search for a job. Almost 1/3 of respondents —
27% — would like to be informed about the best ways
to effectively look for a new workplace. Every fifth
woman — 20% of respondents — is interested in services
provided by recruitment agencies and how she can take
advantage of them.

Diagram 13.1. Latvian
and Estonian respond-
ents together: required
information to go back to
work (percentage)

I 18%
I 13%

I —— 32%
I 21%

Which recruitment agencies can help find a job and
I 20%

in what way

The best ways to look for a new job | 27%

Modern requirementsto a ¢V [N 13%

Other W 1%

0% 5%  10%

It can be concluded that a substantial share of young mothers
are not fully aware of their legal rights. Every fifth respond-
ent — 21% — are interested in benefits/perks that are available
to women going back to work after a maternity leave.

18% of respondents would like to expand their under-
standing of methods and techniques that allow en-
hancing knowledge of foreign languages. Less popular

| have all necessary information

Where to apply for a psychological support L“% 7%

15% 20% 25% 30% 35%

topics, which were mentioned by 13% of respondents
each, are modern requirements to a CV and ways to find
effective courses of Latvian/Estonian language. Only
5% of women are in need of extra information about
psychological support that can be provided to them.

28% of respondents (32% in Latvia and 23% in Estonia)
stated that they have all necessary information.

AL 329% Diagram 13.2. Re-
quired information to
go back to work by

country (percentage)
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14. HAVE YOU CONSIDERED
AN OPPORTUNITY TO START
OWN BUSINESS?

Overall and cross-country analyses demonstrate that
stay-at-home mothers have an entrepreneurial spirit and
are business-oriented. % of Latvian respondents — 76%
— and % of Estonian respondents — 52% — stated that
they thought about running own company.

15. WHAT ATTRACTS YOU
IN RUNNING OWN BUSINESS?
(maximum 3 answers)

Overall, survey participants consider entrepreneurship
an advantageous career option: only 13% of respond-
ents (10% in Latvia and 16% in Estonia) do not see
anything attractive in running own company. Most of
all, interviewed mothers value a possibility to work
on a flexible schedule at their own pace. More than a
half of respondents — 52% (58% in Latvia and 45% in
Estonia) — stated so.

No need to look for a job
Possibility to work on a flexible schedule at my own pace
Social status

Self-fulfilment

Possibility to turn my idea into reality

Decentincome
Independence and freedom in decision-making

Nothing

Owverall and cross-country analyses
demonstrate that stay-at-home
mothers have an entreprencurial
spirit and are business-oriented.

An opportunity to realize personal potential is the next
factor that makes entrepreneurship appealing in the eyes
of unemployed mothers. It was mentioned by 50% of
respondents. However, a significant difference between
perceptions of Latvian and Estonian respondents is
observed: 60% of Latvian survey participants consider
self-fulfilment a serious argument to start a business,
while only 38% of Estonian interviewees share their
opinion.

I 9%
[ —— 52%
I 9%

I 50%

[ —— 39%

I—— 23%

I ——— 48%

I 13%

0%

10% 20% 30% 40% 50% 60%

Diagram 15.1. Latvian and Estonian respondents together: factors that make
own business attractive (percentage)

48% respondents highly appreciate independence

and freedom in decision-making that are associated
with entrepreneurship. Here again, Latvian mothers
demonstrate much greater excitement about entrepre-
neurship benefits that their Estonian counterparts. 60%
of Latvian respondents consider self-sufficiency an

14

important factor in favour of becoming a business lady,
as compared to only 32% of Estonian respondents.

39% of respondents value a possibility to turn their
ideas into reality thanks to involvement in entrepre-
neurship. In this case, difference between Latvian and
Estonian views is minor and equals 2%.
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No need to look for ajob | miiiemn 13%
Possibility to work on a flexible schedule at my own pace [ — 53%

Social status [ 13%

Selt-fulfilmen: | 2 o

Possibility to turn my idea into reality | 8009,
Decentincome ()77
Independence and freedom in decision-making ﬂ 60%
Nothing 100, 16%

m Estonia m Latvia 0% 10%  20%  30%  40%  50%  60%  70%

Diagram 15.2. Factors that make own business attractive by country (percentage)

Decent income is mentioned only by every fifth re-
spondent — 23% of interviewees (22% in Latvia and
25% in Estonia). The least popular factors named by
9% of respondents each are social status and absence of
necessity to look for a job.

16. DO YOU HAVE A CONCRETE

BUSINESS IDEA?

While a vast majority of respondents both from Latvia While a vast m ajom'ty 0 f re Sﬁ ondents
and Estonia demonstrate an entrepreneurial mindset, a ) .

lot has to be done to transform business ideas into prof- both f rom Latvia and Estonia

itable companies. 40% of mothers state that they have demonstrate an entrepreneurial

business ideas, which are, however, quite general and .
must be elaborated further to turn them into reality. 21% minds el a lot has to be done to

of respondents have a more clear vision of their poten- trans, f orm business ideas into

tial business, out of whom 11% are ready to start a com- 4
’ rofitable companies.
pany on their own, while 10% need business partners. p ﬁ p

Every fifth respondent — 19%
4,3% of interviewees — confesses

that she is not good at idea
® Yes, | am ready to implement it by myself.  generation, but would gladly
become someone else’s part-
= Yes, | will look for like-minded people to  her, which is a quite feasible
implement it together. strategy.
m Yes, buttheideaisstillgeneral—1 needa

more detailed vision. 17% of respondents (15% in
No, | am not good at idea generation, but  Latvia and 20% in Estonia) are
| am ready to become a business partner.  not interested in entrepreneur-
ship.

24, 19%

= No, | am not interested in
entrepreneurship.

= Other

Diagram 16.1. Latvian and Estonian respondents together:
business idea availability (value, percentage)



SURVEY OF MOTHERS WHO STAY AT HOME WITH THEIR PRE-SCHOOL-AGE CHILDREN, DO NOT PARTICIPATE
IN LABOUR MARKET AND BELONG TO LATVIA’S AND ESTONIA’S LARGEST ETHNIC MINORITIES

17. WHAT PREVENTS YOU

FROM STARTING A BUSINESS?

(maximum 3 answers)

The major factor that prevents 66% of unemployed mothers from starting a
business is lack of financial resources. 42% of respondents lack self-confidence

to become entrepreneurs. As cross-country analysis shows, Latvian respondents
are less assured of themselves than Estonian ones, which is proven by figures:

46% against 38%.

Every third woman — 32% of all

~ i respondents — assumes that she does
No team to |mp!ement my business —— p -

idea not have sufficient knowledge to

Lack of financial resources GG 6% run a company. Here again, Latvian
respondents demonstrate less self-be-

Shortage of free time | NN 23% lief than their Estonian counterparts:

39% of Latvian interviewees regard

Insufficient knowledge |GGG 32% . . ..
¢ i insufficient knowledge as a significant

No business idea NN 20% obstacle on their way to the world of
business, as compared to 23% of Esto-
Lack of self-confidence | 2% nian interviewees.

Low motivation [N 14%
Other M 4%

0% 20% 40% 60% 80%

Diagram 17.1. Latvian and Estonian respondents together: barriers to starting
a business (percentage)

14% 23% of respondents believe that they
7% do not have enough time to start a

%5 —
ekt el e | = Sombany T A0 40 ot B
o a business idea. 16% and 14% of

, 21% respondents lack a reliable team to im-
Shortage of free time - ZZ‘V . i K
e plement their business ideas and have

efient knowlece m a low motivation, respectively.
39%
No business idea -18?1%
Lack of self-confidence ﬂ 46%
Low motivation ﬂ 18%
Other % 12%

0% 20% 40% 60% 80%

No team to implement my business idea

M Estonia M Latvia

Diagram 17.2. Barriers to starting a business by country (percentage)
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18. ASSESS YOUR SKILLS AND
COMPETENCIES CRUCIAL FOR
RUNNING A BUSINESS ON A SCALE
FROM1TO S5

(1 - the lowest score, 5 — the highest).

According to consolidated data on two countries, the
highest average score — 4.1 — was assigned to an ability
to constantly learn, while the lowest average score — 3.5
— was assigned to leadership skills, negotiation skills,
as well as creativity and ability to think out-of-the-box.
Scores 3.6 - 3.7 were given to a sense of initiative,

analytical skills, stress resistance, decision-making skills
and flexibility, which can be considered a good result.
Respondents demonstrated confidence in their organiza-
tional, problem-solving, time management and com-
munication skills and persistence, which were granted
average scores 3.8 - 3.9.

5.0
4.5
4.0
3.5
3.0
2.5
2.0
1.5
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0.0
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Diagram 18.1. Latvian and Estonian respondents together and compared by country: assessment of skills and
competences for running a business (value)

Cross-country analysis shows that Latvian respondents
generally assess their skills and competencies high-

er than their Estonian counterparts. Latvian mothers
are particularly confident about their organizational,
problem-solving and communication skills, as well as
an ability to continuously learn. These skills received
excellent average scores ranging from 4.0 to 4.3.

The highest average score in Estonia is much lower —
3.8 and it was granted to life-long learning ability and
organizational skills. It can also be noted that Estonian
average scores have a lower amplitude than those in
Latvia and range from 3.3 to 3.8, as compared to a range
from 3.4 to 4.3 in Latvia.
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Latvian mothers are particularly
confident about their organizational,
problem-solving and communication
skills, as well as an ability to
continuously learn.
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19. ASSESS YOUR KNOWLEDGE

IN THE FOLLOWING FIELDS ON

A SCALE FROM1TO 5

(1 - the lowest score, 5 — the highest).

As compared to the previous question No. 18, respond-
ents assigned much lower scores to their knowledge in
specific areas of expertise essential in business than to
personal skills and competencies. In most cases, Esto-

nian mothers assessed their knowledge the same as or
slightly higher than Latvian mothers did. The differen-
ces are, however, insignificant.

According to consolidated data

zf) on two countries, the highest
' average score — 3.0 — was given
2.5 to such business knowledge
20 fields, as human resources
1.5 management and sales. The
1.0 lowest average score — 2.0 —
05 was assigned to the mothers’
expertise in law. The scores 2.7
0.0 — 2.8 were granted to finance
& < o & A & 2 and accounting, marketing and
<& N & & <° S ¢ . - .
(@QZ’ < N P W advertising, and information
< @ ° & Q’&Q technologies. The second high-
oe’@ .\Q’b(\ .\g’o’b O&Q’ &° est average score — 2.9 — was
& « 8-?} & o‘& given to general management.
& (&(\* & m Total mLatvia m Estonia
X

Diagram 19.1. Latvian and Estonian respondents together and compared by country:

knowledge in the following fields (value)

20. IN WHAT FIELD WOULD YOU
LIKE TO RUN A BUSINESS?
(maximum 3 answers)

The most attractive field

to run a business in both Event nz:a;(;geﬁr;:&;

for Latvian and Estonian Consulting
respondents is beauty sector, ) )

which was mentioned by Information technologies

19% of survey participants. Design

However, Estonian interview- Food/beverages

ees demonstrated a greater Tourism

interest in provision of beau- Sports

ty services than Latvian ones: Psychology

23% against 15%. Education

Clothes/shoes

Catering

Beauty industry

Real estate

Other

| am not interested in running a business.

I 3%
. 18%
I 16%
0%
WA
A
eesssssssssssmmm 10%
VA

EEEsssssss—— 9%
I 11%
e | 3%
 _E[A
. 1 9%,
meesssss—— 59,

I 8%
I 11%

0% 5% 10% 15% 20%

Diagram 20.1. Latvian and Estonian respondents together:
attractiveness of fields to run a business in (percentage)

18



SURVEY OF MOTHERS WHO STAY AT HOME WITH THEIR PRE-SCHOOL-AGE CHILDREN, DO NOT PARTICIPATE
IN LABOUR MARKET AND BELONG TO LATVIA’S AND ESTONIA’S LARGEST ETHNIC MINORITIES

The second most popular business sphere, which was
selected by 18% of respondents, is event organizing.

In this case, a significant difference between results
obtained in Latvia and Estonia is observed. Every fourth
Latvian mother — 24% — wishes to be involved in event

Photography

Event management
Consulting
Information technologies
Design
Food/beverages
Tourism

Sports

Psychology
Education
Clothes/shoes
Catering

Beauty industry
Real estate

Other

| am not interested in running a business.

% 19%

o,
D . 4%

0
ey 159
0,
e 4%
0,
[
oy —13%
0
0,
e . 13%
Y
(]
0,
il 10%
0,
e . 149%
0,
bl 109%
ey oy —14%
0

o 23%

—r
0,
E—
0,
E—

0% 5% 10% 15% 20%

M Estonia ™ Latvia

Diagram 20.2. Attractiveness of fields to run a business

in by country (percentage)

management, while only every tenth Estonian mother —
11% — considers this domain interesting.

The third most popular business area is consulting. It
was mentioned by 16% of respondents.

Such fields as catering, clothes/
shoes, education, tourism, design
and photography were chosen by
10% — 15% of survey participants.

Business domains that were
selected by less than 10% of re-
spondents are real estate, psychol-
ogy, sports, food/beverages and
information technologies. IT is the
least attractive sector for survey
participants, which was selected
by only 2% of respondents.
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21. IN YOUR OPINION, WHAT ARE THE MAIN DIFFI-
CULTIES WOMEN ENTREPRENEURS DEAL WITH?
(maximum 2 answers)

According to beliefs of Latvian and Estonian respondents, women entrepreneurs
are confronted with several problems and difficulties on their way to success. At
the same time, Estonian mothers appear to be more optimistic than their Latvian
counterparts.

| do not see any difficulties

o
Lack of time for personal life/family || N RN NN -2
I, /5%

Insufficient access to financial resources
Social prejudices regarding women'srole | NN 16%

Insufficient support from family members _ 27%

Other I 2%

0% 20% 40% 60%

Diagram 21.1. Latvian and Estonian respondents together: difficulties in business

faced by women entrepreneurs (percentage)

More than half of survey participants — 52% (57% of
Latvian respondents and 45% of Estonian respond-
ents) — consider that business ladies generally lack time
for personal life and family. Moreover, Latvian and

respondents.

ladies do not get enough support from family members.
This problem is mentioned by only 16% of Estonian

Estonian mothers are unanimous in their opinion that
women entrepreneurs do not have a sufficient access to
financial resources: this factor is mentioned by 50% of
Latvian interviewees and 45% of Estonian ones. Every
third Latvian respondent — 35% — believes that business

| do not see any difficulties ﬂ 14%
. : ; 45%
50%
Social prejudices regarding women's role m% 20%
Insufficient support from family members “ 35%

2%
Other 1,%;’

Insufficient access to financial resources

0% 10% 20% 30% 40% 50% 60%
M Estonia M Latvia

Diagram 21.2. Difficulties in business faced by women entrepreneurs by country
(percentage)
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More than half of survey participants
consider that business ladies generally
lack time for personal life and family.

Every fifth Estonian respondent —
20% — assumes that women entre-
preneurs suffer from prejudices re-
garding a woman’s role in society,
while 14% of Latvian respondents
point out at this problem. 10% of
survey participants (7% of Latvian
respondents and 14% of Estonian
respondents) believe there are no
difficulties.
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22. HAVE YOU COME ACROSS EXAMPLES OF WOMEN
ENTREPRENEURS, EITHER IN REAL LIFE OR IN MASS
MEDIA, THAT FASCINATED OR INSPIRED YOU?

Data analysis shows that both Latvian and Estonian respondents are sensitive to
real-life examples, cases and success stories, which influence them and bring out emo-
tions. A massive share of 89% of Latvian mothers stated that they had been impresses
and inspired by real-life examples of women entrepreneurs. The percentage in Estonia
is smaller, but still significant — 75%.

23. DO YOU NEED A MENTOR(-S)
TO START YOUR OWN BUSINESS?

Both Latvian and Estonian mothers involved in the

survey expressed a great interest in cooperation with a As z'gm'ﬁcant share Of 83% Of all
mentor. A significant share of 83% of all respondents re SZ? ondents stated that th ey nee d a
stated that they need a mentor to start a business. Out of )

them, however, 54% still have not identified areas they mentor lo start a b usiness.

need help with. 13% of interviewees (8% of Latvian
respondents and 20% of Estonian respondents) claimed
that they will be able to solve all issues by themselves.

4%

Diagram 23.1. Latvian and Estoni-
an respondents together:
need in a mentor (percentage)

m Yes, certainly!

u Yes, but | still have not
decided in which areas | need
help.

® No, | will be able to solve all
issues by myself.

» Other
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24. WHAT KIND OF HELP WOULD
YOU LIKE TO RECEIVE FROM

A MENTOR(-S)?

(maximum 3 answers)

According to consolidated data on two countries, the
largest percentage of respondents — 42% — need men-
tor’s support in attraction of financing. 37% of mothers
are interested in preparation of a business plan under
mentor’s guidance, while 29% of interviewees are
interested in business idea development together with a

24% of survey participants need help with promotion
of an end product/service. Other 24% of interviewees
are interested in consultations regarding interactions
with state institutions. Every fifth respondent — 21% —
would like to perform market analysis under mentor’s
guidance.

mentor.

I 29%
. 37%
I, 42%
I 17%

I 12%

I 21%

Development of a business idea

Preparation of a business plan

Attraction of financing

Creation of a product/service

Analysis of competitors

Market analysis

Promotion of an end product/service |GGG 24%
pricing policy [ NNNRNREREIDIDE 13%

I 9%
I 24%

Work with personnel
Work with state institutions

Other NN °%

0% 5% 10% 15% 20% 25% 30% 35% 40% 45%

Diagram 24.1. Latvian and Estonian respondents together:
areas of expertise where help from a mentor(s) is needed (percentage)

Help with the creation of a product/service, pricing poli-
cy, analysis of competitors and work with personnel was
requested by 17%, 13%, 12% and 9% of respondents,
respectively.
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25. DO YOU HAVE A HOBBY?
WHICH ONE?

While 69% of Latvian respondents have a hobby,
twice as little of Estonian respondents — 36% — state
so. During the survey, interviewed mothers named 22
activities they enjoy doing, starting with cooking and
ending with intellectual games.

Based on consolidated data on two countries, the most
popular hobby is handicraft, which is mentioned by
15% of respondents (21% in Latvia and 7% in Esto-
nia) and includes felting, knitting, crocheting, creation
of toys and dolls, decoupage, jewellery-making and
scrapbooking.

Then, 9% of respondents named photography (11%
in Latvia and 5% in Estonia) and 8% — cooking (7%
in Latvia and 9% in Estonia), including creation of
healthy food recipes. Activities that were mentioned

26. IF YES, HAVE YOU EVER
THOUGHT OF TURNING A HOBBY
INTO A BUSINESS?

27. WHAT KIND OF WOMAN DO
YOU CONSIDER SUCCESSFUL?

Latvian and Estonian respondents are unanimous in
their opinion that a successful woman is someone who
is capable of maintaining a healthy balance between
work and personal life. Almost half of survey partici-
pants — 48% — stated so. Every third respondent — 31%
— believes that a woman can be considered successful if
she can afford working for pleasure, not money. Howev-
er, such a high a percentage was reached mostly due to

A woman who can afford working for _ 31%
pleasure, not money ?

A woman who launched and developed .
own business - 10%

A woman who made an impressive career - 7%

several times by Latvian respondents, but do not have
much popularity in Estonia are dancing (8% of Latvian
interviewees), reading (6%) and sports (6%).

Hobbies that were noted by less than 5% of respond-
ents in each country are real estate, animals, collect-
ing, design, nail art, hairstyling, esoterics, intellectual
games, plants, music, singing, writing/blogging, travel-
ling, babysitting/activities with children and financial
instruments.

While 69% of Latvian respondents
have a hobby, twice as little of Estonian
respondents — 36% — state so.

Following a current popular trend, 71% of respondents
who have a hobby consider turning it into a business,
which demonstrates that interviewees have an entrepre-
neurial mindset. Figures in Latvia and Estonia are quite
similar: 68% and 80%, respectively.

Latvian mothers: as many as 43% of them gave votes
for this answer option, as compared to 16% of Estonian
mothers.

Latvian and Estonian respondents

are unanimous in their opinion that

a successful woman is someone who

is capable of maintaining a healthy
balance between work and personal life.

A woman who successfully combines work
and personal life

A woman who dedicates herself to family
e | B8
and raising children

0% 20%

40% 60%

Diagram 27.1. Latvian and Estonian respondents together: vision of a success-

ful woman (percentage)
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Only every tenth respondent —

A woman who can afford working for 16% 10% - believes that a woman
pleasure, not money h 43% can be considered successful
if she managed to launch and
A woman who lau nch?d and developed F 16% develop own business, but did
own business 6%

not achieve much in other life

domains. 6% of Latvian inter-

A woman who made an impressive career l? 14% viewees and 16% of Estonian
interviewees supported this

A woman who successfully.combines work _ 50% statement.
and personal life 47%

A woman who dedicates herself to family 4%
and raising children 1%

0% 10% 20% 30% 40% 50% 60%

W Estonia m Latvia
Diagram 27.2. Vision of a successful woman by country (percentage)

For 7% of respondents, an impressive career is a reason to call a woman successful.
As a cross-country analysis shows, Estonian mothers value achievements at a work-
place more than their Latvian counterparts: 14% against 1%.

Insignificant number of respondents — 2% — consider a woman successful if she
fully dedicates herself to family and raising children.

CONCLUSIONS

The report shows that a sample of 128 respondents is The document provides a detailed data analysis and
sufficient and allows making conclusions on TGRs’ serves as an input into development of a preliminary so-
opinions on topics that are directly related to their social cial inclusion model, which will be piloted during con-
inclusion through employment and entrepreneurship. duction of planned events and organization of activities.
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ANNEXI1

€@) interreg

Central Baltic

EUROPEAN UNION

European Regional
Development Fund

Dear mom!

We invite you to take part in a survey, which is conducted in the framework of “ActiveMoms”
project. The project is co-financed by the European Union and its object is to facilitate social
inclusion of women with small children, who do not participate in labour market and belong to
the largest ethnic minorities in Latvia and Estonia — the Russians, Belarusians, Ukrainians and
Poles.

The survey is anonymous. However, we kindly ask you to leave your contact details in case you
wish to attend project events in Latvia (Riga, Jelgava) and/or Estonia (Rakvere).

14 events will be carried out during the two consecutive years:

Round-table discussions on employment

Entrepreneurship days “Running own business is an option!”

Networking people-to-people events aimed at informal communication and establishment of new
connections

Target group representatives will have an opportunity to get a mentor or volunteer in a company
of their choice.

Participation in the project is completely free. All expenses, including travel, accommodation and
catering, will be covered by project funds. Be active!

PERSONAL DATA
1. Place of residence
[] Latvia, Riga, Riga district [ Estonia, Kirde-Eesti
[ Latvia, Zemgale L1 Estonia, other regions
] Latvia, other regions




2. Age group

[ Under 21 1 31-35
] 22-25 ] 36-40
[126-30 1 Above 40

3. Native language

[ Latvian [ Belarusian

[] Estonian 1 Polish

] Russian Ld Other: oo
[] Ukrainian

4. Education

[ Incomplete secondary L] Higher (Bachelor’s degree)

L1 Secondary L1 Higher (Master’s degree)

[ Secondary vocational L] Doctorate/PhD degree

L1 Incomplete higher LI Other: ..o
5. How many children do you have?

L] One L] Three

L] Two L] More than three

6. Are you currently on an official maternity leave?
L] Yes 1 No

7. If no, when did your last official maternity leave end?
[] Less than a year ago [ 3-4 years ago
[ 1-2 years ago [ 5 and more years ago

8. What were you doing before going on a pregnancy leave? (several answers are possible)
L] T was studying. [ I was running a business.
L] I was a hired employee. [ I was neither working nor studying.

EMPLOYMENT (HIRED WORK)

9. What currently prevents you from returning to labour market? (maximum 3 answers)
[] Increase in domestic duties after child birth

[ Desire to spend more time with family

L1 I do not plan on working: I enjoy being a housewife.

[ Fear that a professional qualification has been lost

1 New requirements to specialists at the last workplace

[ Lack of suitable job offers on the market (in case you change a workplace)

[ Sense of guilt caused by stereotypes in society

LI Other: .o

10. What, in the first instance, could help you return to labour market? (maximum 2 answers)

L1 Regular help with domestic duties from L1 Support from management and colleagues
relatives [ Acquisition of a new profession
L1 Possibilities of distance working LI Other: ..o

I Flexible work schedule
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11. What knowledge and skills do you lack to participate in labour market? (maximum 3 answers)

L] Computer literacy L] Ability to work in a team

] Knowledge of state language (Latvian/ L1 Ability to work in a stressful environment
Estonian) 1 Ability to work within tight deadlines

L1 Knowledge of foreign languages [0 Other: ..o

O Communication skills e
[J Time management skills

12. Have you come across employers’ unwillingness to hire women with small children?
L Yes, it was expressed in a straightforward way. [ No
L] Yes, it was implicitly said.

13. What information do you need to make a decision on going back to work? (several answers
are possible)

[J Modern requirements to a CV

L] The best ways to look for a new job

] Which recruitment agencies can help find a job and in what way

L] Which benefits/perks are available to women who go back to work after a maternity leave
[] How to obtain a new profession that is currently in high demand

L1 How to find effective courses of Latvian/Estonian language

[ Which methods and techniques allow enhancing knowledge of foreign languages

L1 Where to apply for a psychological support

L] I have all necessary information.

LT Other: ..o

ENTREPRENEURSHIP (OWN BUSINESS)

14. Have you considered an opportunity to start own business?
L] Yes [ No

15. What attracts you in running own business? (maximum 3 answers)
[ Independence and freedom in decision-making [ Possibility to work on a flexible schedule at

[ Decent income my own pace

] Possibility to turn my idea into reality [J No need to look for a job

L] Self-fulfillment [] Nothing

] Social status LI Other: ..o

16. Do you have a concrete business idea?

L Yes, I am ready to implement it by myself. L1 No, I am not good at idea generation, but I am
[ Yes, I will look for like-minded people to ready to become a business partner.

implement it together. L] No, I am not interested in entrepreneurship.

L Yes, but the idea is still general — I need a LI Other: ..o

more detailed vision.
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17. What prevents you from starting a business? (maximum 3 answers)

] Low motivation ] Lack of financial resources
[J Lack of self-confidence [J No team to implement my business idea
] No business idea L0 Other: woveeeeee e

O Insufficient knowledge e
L1 Shortage of free time

18. Assess your skills and competencies crucial for running a business on a scale from 1 to 5
(1 — the lowest score, 5 — the highest).

Sense of initiative Creativity and ability to think out-of-the-box
O1 O2 O3 O4 Os O1 O2 O3 O4 Os
Analytical skills Persistence

O1 O2 O3 O4 Os O1 O2 O3 O4 Os
Ability to continuously learn Time management skills

01 O2 O3 Oa 0Os 01 O2 O3 Oa 0Os
Stress resistance Negotiation skills

01 O2 O3 Oa 0Os 01 O2 O3 Oa 0Os
Leadership Decision-making skills

O1 O2 O3 O4 Os O1 O2 O3 O4 Os
Organizational skills Flexibility

O1 O2 O3 O4 Os O1 O2 O3 O4 Os
Problem-solving skills Communication skills

01 O2 O3 Oa 0Os 01 O2 O3 Oa 0Os

19. Assess your knowledge in the following fields on a scale from 1 to 5 (1 — the lowest score, 5 —
the highest).

General management Sales

O1 O2 O3 O4 Os O1 O2 O3 O4 Os
Finance, accounting Information technologies

O1 O2 O3 O4 Os O1 O2 O3 O4 Os
Marketing and advertising Law

O1 O2 O3 0OO4 0Os O1 O2 O3 0OO4 0Os

Human resources management

01 OO2 003 4 05
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20. In what field would you like to run a business? (maximum 3 answers)

[J Real estate [J Design

[1 Beauty industry L1 Modelling

[J Catering [J Information technologies

L] Clothes/shoes ] Consulting

[J Education [J Event management

[ Psychology L] Photography

] Sports LT Other: ..o
L] Tourism L1 I am not interested in running a business.

[J Food/beverages

21. In your opinion, what are the main difficulties women entrepreneurs deal with? (maximum 2

answers)

[J Insufficient support from family members [J Lack of time for personal life/family

[ Social prejudices regarding women's role L1 I do not see any difficulties.

[J Insufficient access to financial resources LT Other: oo

22. Have you come across examples of women-entrepreneurs, either in real life or in mass media,
that fascinated or inspired you?
] Yes ] No

23. Do you need a mentor(-s) to start your own business?

[J Yes, certainly! [J No, I will be able to solve all issues by myself.
[ Yes, but I still have not decided in which areas [ Other: .......cc.cooviioiiiiiiiieeeeeeeeeeeeeee

I need help.

24. If yes, what kind of help would you like to receive from a mentor(-s)? (maximum 3 answers)

[] Development of a business idea ] Promotion of an end product/service

[J Preparation of a business plan [J Pricing policy

[] Attraction of financing [] Work with personnel

[J Creation of a product/service [J Work with state institutions

L1 Analysis of competitors L1 Other: ..o

[J Market analysis

25. Do you have a hobby?
L0 Y S, e 0 No
(please specify).

26. If yes, have you ever thought of turning a hobby into a business?
] Yes ] No

ADDITIONAL INFORMATION

27. What kind of woman do you consider successful?

[J A woman who dedicates herself to family and raising children
] A woman who successfully combines work and personal life
[J A woman who made an impressive career

1 A woman who launched and developed own business

[J A woman who can afford working for pleasure, not money

LI Other: ..o
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28. What online groups/forums do you take part in?

29. What kind of benefits would you like to take advantage of in the framework of
“ActiveMoms” project?

L1 Participation in Round-table discussions on employment
L] Participation in Entrepreneurship days “Running own business is an option!”

L] Participation in Networking events aimed at informal communication and establishment of
new connections

L] Getting a mentor

L1 Volunteering in a company of my choice

In case you are interested in participation in “ActiveMoms” project and in benefits provided,
please leave your contact details:

NamMe, SUMAMIE: ...

Phone: .....oooiii

Email: o oo,

30. Any other information you would like to provide to the organizers of “ActiveMoms” project:

THANK YOU FOR TAKING PART IN THE SURVEY!
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[IpurnamaemM Bac npuHATE ydacTHe B OIPOCE, KOTOPBIM IIPOBOJUTCS B paMKaxX IIPOEKTa
“ActiveMoms”. IIpoekT coduHancupyercsi EBpomeiickuM cOr030M M €ro Ieib — COLUabHas
MHTETpalus HepaObOTAIOIUX JKEHIIMH ¢ MaJICHbKUMHU J€TbMHU, IPUHAAISKAIINUX K KPYITHEHIINM
HAIMOHAJIbHBIM MEHBIIMHCTBAM JlaTBUM 1 DCTOHUMU.

AHKeTa BJISAETCSI aHOHUMHOM, HO MBI ITpeiaraeM BaM yka3aTh CBOM KOHTaKTHBIE JaHHBIE B TOM
ciryyae, eciu Bl jkenaere MpuHATH y4acTHe B MeponpuaTusx rnpoekra B Jlarsuu (Pura, Enrasa)
u/um Dctonuu (Paksepe).

B TeueHue AByX JIeT IUIaHUpYETCs IpoBeaeHUE 14 MeponpusaTHil:

Kpyrasie cTosibl o Tpy10yCTPOMCTBY

Juu npennpuHuMarenbcTBa “CBoii 6u3Hec — 310 maHc!”

Networking MeponpusTHs, npeaHa3HaAYCHHBIC A1 He()OPMATHHOTO OOIICHUS M HAJIAKUBAHHS
HOBBIX CBSI3€1

[IpencraBuTenu 1EICBOM ayIUTOPUU TaKKE CMOTYT TONYyYUTh MEHTOpA W/WIIM 3aHATHCS
BOJIOHTEPCTBOM Ha MPEANPUATUH 11O BBIOODY.

YyacTue B MPOEKTE MOJHOCTBHIO OecruiatHoe. Pacxomwsl Ha Mmoe3nKy B DCTOHHUIO, BKIIOYAS
MIPOKUBAHUE B OTENIC M MUTAHUE BO BPEMsI MEPOIPHUATHS, MOTAIIAIOTCSI U3 CPEICTB MPOEKTA.
Bynpre akTuBHBI!

JINYHBIE JAHHBIE
1. Bamn pernoH nposkuBaHust
[ JTatus, Pura, Puxckuii paiion [ Dcronns, Kirde-Eesti
L] JlatBust, 3emrane L] Dcronwus, qpyrue peruoHsl
L1 JlatBus, Apyrue peruoHbI
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2. Bo3pacTHas rpynna
O Mo 21
[122-25
L1 26-30

1 31-35
1 36-40
[ Bonee 40

3. PoaHoii 3BLIK
O JTateimckuit
] Dcronckmii
L] Pycckuii

L1 Ykpaunckuii

L] benopycckuii
L] Momsckuit

L JIPYTOM: oo

4. Ob6pazoBanue

[1 HesakoHueHHOE CpeaHee

LI Cpennee

L1 Cpennee npodeccroHanbsHOE

L1 Beiciee (crenens GakaaaBpa)
[J Beicuiee (CTeneHb MarucTpa)
L1 Yuénas crenenn

[] He3akoHueHHOE BBICIIIEE L JIPYTOC: v
5. Cxoabko y Bac geteii?
[ Onun L1 Tpu

[ JIsa

L] bosee tpéx

6. Haxonurecsh Jin Bbl Ha HACTOSIIMIA MOMEHT B 0()MIMAJIHLHOM OTIIyCKeE MO YXOAy 32 pedéHKom?

L da ] Her

7. Eciiu HeT, TO KaK JaBHO 3aBepuinics Bam nociaenHuii opuuuaibHbIi OTIYCK 110 YXO1Y 32
pedénkom?
L1 Menee roza Hazan L1 3-4 roxa Hasan

] 1-2 roga Ha3an [ 5 u Gounee ner Hazan

8. Uem Bl 3aHuMAaINCh 10 X012 B OTIYCK MO0 POKAEHHIO PeOEHKA? (803MOJICHbI HECKONLKO
8apuanmos omeema)

O Yuunace [] 3anrManacs COOCTBEHHBIM OU3HECOM

L] Beuia HaéMHBIM PA0OTHHKOM [] He paborasa u He yuuiaach

TPYJAOBAS IEAATEJIBLHOCTD (PABOTA IO HAIIMY)

9. Uto memaer Bam BepHyThCsl Ha PHIHOK TPYAA B HACTOsIIee BpeMsi? (makcumym 3 eapuanma
omeema)

L] VBenuuenue 00s3aHHOCTEH 110 IOMY TOCIIE POXKICHHS peOCHKA

L1 )Kenanue mpoBOAUTH OOIIBILE BPEMEHHU C CEMbEM

L 5 ve mumanupyro paboTaTh: MHE HPABUTCS POJIb JTOMOXO3SIHKH.

L1 Onacenue, 9ro norepsiHa KBaauUKALUSL

L] M3menuBmrecs TpeGOBaHMs K CIICIHAINCTAM Ha MOCIEHEH paboTe

L] OrcyTcTBrE MOAXOIANIMX TPEIOKEHNH Ha PBIHKE Tpy/aa (B Cllydae CMEHbI pabodyero Mecra)
] Komrieke BHHBI, BBI3BAHHBIM CTEPEOTHIIAMH B OOIIIECTBE

L IPYTOC: et

10. Yto, B mepBYI0 04Yepeab, MOMOIJ0 061 BaM BepHYThCsI HA PBIHOK Tpyaa? (maxcumym 2
sapuanma omeema)

[ PerynsipHasi IOMOIIb POIHBIX 1O JIOMY L] IMoxnepxka pyKOBOJCTBA M KOJIJIET
[] IMony4eHre HOBOM CHEMATBEHOCTH

L JIPYTOEC: ot

[] BO3MOKHOCTB yIaIéHHOM paboThI
[ I'ubkwuii rpadguk paboThI
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11. Kakux 3HaHuii 1 HABLIKOB BaMm He XBaTaeT IJIsl TOr0, YTOOBI BKJIIOYUTHCS B PHIHOK Tpyaa?

(maxcumym 3 eapuarnma omeema)

] KommbroTepHas rpaMOTHOCTb

[] 3Hanne TOCYIapCTBEHHOTO A3BIKa
(JTaThIMICKUH/ 3CTOHCKUI)

[] 3naHne MHOCTPAHHBIX A3BIKOB

] KoMMyHHKaIMOHHbIE HABBIKA

L] YmMenue ynpapisite COOCTBEHHBIM BpEMEHEM

L] Ymenue paboraTh B KOMaH 1€

[] Cnoco6HOCTh paboTarh B YCIOBHSAX CTpecca
[J CnocoGHOCTh paboTaTh B YCIOBHSX CHKATBIX
CPOKOB

L JIPYTOE: ot

12. CranxkuBajauck Jiu Bel ¢ HexxeranueM padoronaresieil IPUHAMATBL HA padoOTY KEHIIHH C

MaJIeHLKHMH JeTbMHU?
L1 Ma, B siBHOI hopme
L] a, B ckpeITOii hopme

] Her

13. Kaxkoii nngopmanuu Bam He XxBaTaeT AJst TOro, 4T00bI NPUHATH pelliecHHE 0 BO3BPALLICHUHN HA
padoTy? (603MOdICHbI HECKONILKO 8APUAHMOE OMEEema)

[1 CoBpemennsie TpeboBanus K cocraBienuio CV
L] OnruMmanbHbIe yTH MOUCKA HOBOM paboThI

] Kakue PCKPYTCKHUEC KOMIITAHUHW MOT'YT IOMOYb B ITIOMCKE pa6OTBI 1 KaKuM o6pa30M

[] KakuMmu JibrotaMu/ penMyIIeCTBAMH TTOJIb3YIOTCS JKEHIIUHBI, IIPUCTYIIAOIINE K paboTe

MOCJIC OTITYCKa I10 YXO4y 3a ACTbMHU

[ Kakum 06pa3oM MOXKHO TIOIyYHTh HOBYIO, aKTYalbHYIO Ha JAHHBI MOMEHT CIICIIHAIBHOCTh

[ Kak HaiiTu 3¢ eKTHBHbBIE KYPCHI JaTHIIICKOT0/3CTOHCKOTO sA3bIKa

[] Kakuie METOJMKH MO3BOJISIOT MOBBICHTH YPOBEHD 3HAHWI HHOCTPAHHBIX SI3bIKOB
] Kynma o6paTuThCst 3a IICHXOJIOTHYECKOM MOIEPIKKOM

L1 V mens ects Bes He0OX0quMast HHPOPMALIUSL.
LI JIPYTOE: et

NPEANNPUHUMATEJBCTBO (COGCTBEHHBINA BU3HEC)

14. PaccmaTpuBasm 1 Bl BO3MOKHOCTB HAYAaTh COOCTBEHHBIN OM3Hec?

O Ja

] Her

15. YUto Bac npuBJjiekaeT B BeJleHHN COOCTBEHHOT0 On3Heca? (Maxcumym 3 sapuanma omeema)

[] HeszaBrcuMOCTb ¥ CBOOO/IA B IPHHATUH
pelieHuit

L] docroiinblit 3apaboToK

[] BO3MOKHOCTB BOTIIOTUTE CBOKO HMIIEIO B )KU3Hb
L] Camopeanusanus

[] CommanbHslii cTatyc

] Bo3MOXXHOCTB paboTaTh 10 THOKOMY rpaduKy
B COOCTBEHHOM TEMIIE

L] OtcyTcTBHe HEOOXOMMOCTH UCKATh PAOOTY
110 Haillmy

[ Huuero

L JIPYTOC: e

16. Ectb in y Bac koHKpeTHBIe OM3Hec uaen?
[ Jla, # s1 roTOBa CAMOCTOSITENBHO €6
peanu3oBath.

L] Ma, u 51 Oyay UCKaTh € TMHOMBIIIJICHHUKOB TSI
€€ BOIUTOLICHUS.

[ Ma, Ho nyes moka o01as — Hy>KHO GoJiee
JIeTaIbHOE BUJICHUE.

L] Her, 51 He yMer0 TeHEPUPOBATH UJIEH, HO
rOoTOBA CTAaTh OU3HEC MAPTHEPOM.

[0 Her, coOcTBEHHBLI OU3HEC MEHS HE
HWHTEpPECYeT.

L JIPYTOEC: ot




17. Urto memaer Bam HauaTh cOOCTBeHHBbIN OU3HeC? (Maxcumym 3 eapuanma omeema)

[] Cnabast moTHBanust ] HemocraTtok (pMHAHCOBBIX PECYPCOB

[ HeyBepeHHOCTH B CBOMX CHIJIAX ] OrcyrcTBre KOMaHIBI TSl TOTO, YTOOBI

L] OtcyrcTBUe Ou3HEC HCH peanu3oBaTh CBOIO OU3HEC HUACIO

[J Hemocrarok 3HaHHi L IPYTOC: e

L] deduimt cBOGOIHOTO BpEMEHH

18. OuenuTe cBOM KauecTBa M KOMIeTEHIIMH, He00X0AUMbIe /15 BeJleHUsI OM3Heca, Mo mIKaJie OT
1 1o 5 (1 — haumenvwui 6ann, 5 — HaUBLICUULL).

WannpaTuBHOCTH KpeatnBHOCTh 1 yMEHHE HECTAaHJAPTHO MBICIHUTD
O1 O2 O3 Oa4 Os O1 O2 O3 Oa4 Os
AHaIUTHYECKHE CIIOCOOHOCTH YTHopcTBO B AOCTHKECHUH LIEJN
O1 O2 O3 Oa4 Os O1 O2 O3 Oa4 Os
CrocoOHOCTh TIOCTOSTHHO YYUTHCS YMeHue miaHupoBaTh BpeMs
01 O2 O3 Oa 0Os 01 O2 O3 Oa 0Os
CtpeccoycToiuuBOCTD CrocoOHOCTE BECTH TIEPETOBOPHI
01 O2 O3 Oa 0Os 01 O2 O3 Oa 0Os
JupepctBo YMeHHe NIpUHUMATh PEIICHUS
O1 O2 O3 Oa4 Os O1 O2 O3 Oa4 Os
OpraHu3aTopcKue CrIoCOOHOCTH I'ubkocTh

O1 O2 O3 Oa4 Os O1 O2 O3 Oa4 Os
CrocoOHOCTh peniaTh 3a7auu 1 MPOOJIeMbI KomMMyHHKa0EThHOCTh

01 O2 O3 Oa 0Os 01 O2 O3 Oa 0Os

19. Ouennre cBOM 3HAHMS B CJEAYIOMMX 00J1aCTAX MO mKaje ot 1 10 5 (1 — naumenvuuil 6ann, 5 —
Hausvicuuii).

OO0t MeHeHKMEHT IIpomaxwn

O1 O2 O3 O4 Os O1 O2 O3 O4 Os
OuHaHCHI, OyXrantepus WudpopmannoHHble TEXHOIOTHH
O1 O2 O3 O4 Os O1 O2 O3 O4 Os
MapKkeTHHT 1 pekiiama IOpucnpyaenus

O1 O2 O3 0O4 Os O1 O2 O3 0O4 Os

YnpasneHue nepcoHaioM

O1 O2 O3 0OO4 05
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20. B kakoii cpepe Bb1 Ob1 X0Te1u BecTu 0usHec? (maxcumym 3 eapuanma omeema)

] HeABUKHUMOCTD O dusaiin

L] UugycTpust KpacoTsl L] MozenbHbIi Ou3HEC

L1 PecropanHoe zeso L] MuhopMannoHHbIE TEXHOIOTHH

L] Onexna/o0yBb [ KoncyabTupoBaHue

L] O6pasosanue [] Opranusanust MEpOTIPUSTHIA

L Tcuxomnorust L] ®ororpadus

L1 Cropr L JIPYTOE: e
L Typusm L] CoGcTBeHHBII OM3HEC MEHSI HE HHTEPECYET.

L] IIpoyKThl IUTAHUS/HATMTKA

21. C kaKkMMH OCHOBHBIMHM CJI0KHOCTSIMHU, 110 Bamemy MHeHHI0, CTAJKUBAKTCS KEHIIUHDBI,
3aHUMAIONIUeCcs] MPeINPUHUAMATEILCTBOM? (Maxkcumym 2 gapuanma omeema)

[] Hexocraro4ynast HoIepyKKa O CTOPOHBI L] OrcyTcTBHE BpeMeHH Ha TMIHYIO KH3HB/
ceMbHU CEMbIO

L1 OGmiecTBEHHBIE IPEAPACCYAKH O [] He BMKy HUKAaKHX CIIOKHOCTEH.
NpeIHa3HAYEHUH JKEHIIUHBI E0 JIPYTOE: e

[] Hexocrato4nslit AOCTYI K (PMHAHCOBBIM
pecypcam

22. Berpeuaauch U Bam B peajibHOI KU3HHM MJIH CPeICTBaX MacCcOBOI MH(opManuu NpuMepbl
JKeHIMH-MPeANPHHUMATEeIbHHI, KOTOpPble BbI3BAIU Y Bac Bocxnienne Wiy BAOXHOBUIN?

1 Ta 1 Her

23. Tpebyetcs 1u Bam MeHTOP(-bI) AJI9 TOTO, YTOOBI HAYATh COOCTBEHHBIH OU3Hec?

[ 1a, obsi3aTenbHO! L] Her, s cMOTY peniuTh BCE BOPOCHI Cama.

L1 la, HO 5 e1ué He ONpeIeNIach, 0 KaKHM L IPYTOC: et

BOIPOCAM MHE TPeOyeTCsl IOMOIIb.

24. Ecau 1a, TO KaKyI0 MOMOIb BbI ObI X0Te/ U MOJTYy4YHTH OT MeHTOpa(-0B)? (maxcumym 3
eapuanma omeema)

[] ®opmupoBanue Ou3HeC ujaeH L] IMpoxBrKeHHE KOHEYHOTO MPOAYKTA/YCIyTH
[ IMoaroToBka Ou3HeC-TUIaHA (] IlenoBas moauTHKA

(] IMpusneyenre GUHAHCUPOBAHUS [ PaGora ¢ iepcoHaom

[J Pazpa6GoTka npoayKTa/yCciayru [J PaGoTa ¢ TOCy1apCTBEHHBIMH YUPEKIEHUIMH
L] AHanu3 KOHKYPEHTOB L JIPYTOE: ettt

[] AHanu3 pbIHKOB CObITA

25. Ectb s1u y Bac xo00u?
L0 T, oo 1 Her

(ykaxxuTe, Kakoe).

26. Ecain n1a, Bo3Hukajaa jau y Bac ujaest npeBpatuth X0004 B cOOCTBeHHbII On3Hec?

1 Ta 1 Her

JOHNOJIHUTEJbHAA THO®OPMALIUA

27. Kaky1o skeHIiuHy Bbl cuuTaere ycnemHoii?

[ XKeHumHy, TOCBATHUBILYIO ce0sl CeMbe U BOCIIMUTAHHIO JIETEH

[ XenmuHy, yCIEnHO COBMEIIAOIIYIO PabOTy H JINYHYIO KH3Hb
L] XKenuuHy, 100MBIIYIOCS KapPbEPHBIX BBICOT

[ Xenmuny, 3amyCTHBINYIO ¥ PA3BHUBIIYI0 COOCTBCHHbINH OU3HEC
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L] XKenumHy, KOTOpasi MOKET MO3BOJIUTH cebe paboTaTh B COOCTBEHHOE YIOBOJIBCTBHUE, @ HE
panu eHer

L IPYTOC: e

28. B kakux onJjaiin rpynnax/gopymax Bel npunumaete yuyactue?

29. KakumMu BO3MOKHOCTSIMH B paMKax npoekra “ActiveMoms” Bbl 0b1 x0TeJ M
BOCIOJIB30BATHCA?

L] Yaactue B opyme 110 TPYAOYCTPOHCTBY
L] Yuactue B aHsIX npeanpuHuMartenbcta “Cpoil Ou3Hec — 310 mraHc!”

[] Yaactue B networking MeponpusITHsX, MpeIHA3HAYEHHBIX ISl OOIIECHHS U HATAKHBAHUS
HOBBIX CBsI3ei

L] IMony4eHue MeHTOpA

[] BoJIOHTEPCTBO Ha MPEIPUATHH IO BEIGOPY

Ecau Bbl 3aMHTepecOBaHbI B yYaCTHH B MPOEKTE, 0CTABbTE, MOMKAJIYIICTA, CBOM KOHTAKTHbIE
JaHHbIE:

PIMST, QaAMBITHS: .« e

TemedOH: ...

Email: oo

30. JIro0as apyras uHgopmanus, KOTOpyo Bbl ObI X0Te/ 11 IOHECTH 10 OPTaHU3aTOPOB IMPOEKTA
“ActiveMoms”:

CITACHUBO 3A YYACTHE B OITPOCE!




